
MuscleBlaze Case Study 

Executive Summary 

MuscleBlaze on LinkedIn: From Protein to Perception 

Campaign Goal:​
 Build brand perception as innovative, science backed, and results oriented in the fitness space. 

Key Focus:​
 Establish MuscleBlaze as the go to authority for serious fitness enthusiasts through thought led 
LinkedIn content. 

Organic Integration:​
 Highlight MB’s fitness expo participation, gym sampling activities, and creator led stories 
around real world impact. 

Brand Innovations:​
 Showcase unique moves like scoop on top packaging, single serve packs, and 4 in 1 bucket 
innovation. 

Authority Building:​
 Compare Biozyme with leading products (Iso Zero vs Iso Pure) to position MB as the smarter 
choice. 

Campaign Legacy:​
 Continue building on the trust and virality of #TumNahiSamjhoge and #ZiddiHoonMain while 
scaling LinkedIn authority. 

 

Objectives 

Primary Objective​
 Establish MuscleBlaze as the most trusted, science backed fitness brand on LinkedIn. 

Secondary Objective​
 Build credibility by collaborating with fitness influencers and enthusiasts who drive authentic 
conversations. 

Tertiary Objective​
 Create cross platform engagement that strengthens MB’s presence and supports overall 
community growth. 



Expansion Objective​
 Grow brand reach by showcasing innovations, new launches, and real world impact moments. 

 

Industry Challenges 

1.​ A crowded fitness supplement market filled with similar claims and mimicked products.​
 

2.​ Consumers were unsure about the authenticity and effectiveness of protein supplements 
and that was the space that had to be tapped into.​
 

3.​ Strong on Instagram but lacked positioning, authority, and visibility on LinkedIn.​
 

4.​ Needed a clear strategy to build organic reach, engagement, and brand trust on 
LinkedIn.​
 

 

How We Made MuscleBlaze Win Big on LinkedIn 

1. Insight Led Content​
 Showcased Biozyme innovations, packaging hacks, and launches with content rooted in real 
fitness insights. 

2. Creator Driven Trust​
 Collaborated with credible fitness creators whose audience perfectly matched MB’s target 
consumers. 

3. Thought Leadership That Converts​
 Positioned MB as a fitness authority through educational posts, product comparisons, and 
expert backed content. 

4. Real Engagement Over Vanity Metrics​
 Focused on organic conversations and reach, with each post crossing 1K+ likes and lakhs of 
impressions. 

 

 

 

 



SWOT Analysis 

Strengths 

●​ Market leader in fitness nutrition with strong brand recognition.​
 

●​ Proven success on Instagram and YouTube with 500K+ and 1M+ communities.​
 

●​ Innovative products like Biozyme with scoop on top packaging.​
 

Weaknesses 

●​ Market leader in fitness nutrition with strong brand recognition.​
 

●​ Proven success on Instagram and YouTube with 500K+ and 1M+ communities.​
 

●​ Innovative products like Biozyme with scoop on top packaging.​
 

Opportunities 

●​ LinkedIn as an untapped platform for fitness brands to reach decision makers.​
 

●​ Creator led thought leadership content to position MB as a science backed authority.​
 

Threats 

●​ Multiple brands replicating MB’s innovations and campaigns.​
 

●​ Consumer skepticism around supplement claims and certifications.​
 

●​ Market saturation with aggressive competitor advertising.​
 

 

Implementation Plan 

Phase 1: Foundation 

●​ Identify relevant fitness creators for authentic collaborations.​
 

●​ Build a LinkedIn first content strategy focused on innovation and trust.​
 



●​ Align messaging with MB’s science backed positioning.​
 

●​ Finalise a clear 4 week campaign roadmap.​
 

Phase 2: Content Creation 

●​ Develop creator led posts highlighting Biozyme innovations and new launches.​
 

●​ Create educational carousels on supplement science and product comparisons.​
 

●​ Produce videos and visuals tailored for LinkedIn engagement.​
 

●​ Repurpose high performing content from Instagram and YouTube.​
 

Phase 3: Execution 

●​ Publish content as per calendar with strong creator amplification.​
 

●​ Monitor real time engagement and conversations on posts.​
 

●​ Optimise performance by boosting content with organic traction.​
 

●​ Actively manage comments and creator interactions.​
 

Phase 4: Analysis and Optimisation 

●​ Track impressions, CTR, MQLs, and CPL in real time.​
 

●​ Measure ROI and refine strategy for next campaigns.​
 

●​ Identify long term creator partners for sustained LinkedIn growth.​
 

 

Results 

Achievement:​
 Positioned MuscleBlaze as a trusted fitness authority on LinkedIn with creator led campaigns. 

Key Wins: 



●​ 500K+ impressions from just 5 posts.​
 

●​ Each post crossed 1K+ likes organically.​
 

●​ Built a strong lead pipeline and boosted brand visibility.​
 

Impact:​
 Shifted MuscleBlaze from Instagram first to a credible LinkedIn presence with authority building 
content. 
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